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MARSHALLTOWN «
New Chamber initiative: Think Local First

Introducing... Think Local First, a new campaign of the Mar-
shalltown Area Chamber of Commerce. This campaign only works
with everyone’s help! The Chamber is asking community members \#
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to Think Local First for both personal and business purchases a { } _‘ ..
whether it be vehicles, equipment, clothing, holiday gift giving, h #
groceries, banking, insurance, healthcare, education, and more. “ .‘
Why is it important? Local purchases mean more money in the .' b
local economy through taxes, salaries, and investments. It means # '_ q
jobs for friends, family and neighbors. To learn more visit the web " ‘ p.
at www.marshalltown.org/news. This holiday season, ask “How \'{s‘ | ,,n"'"f
can I Think Local?” #thinklocalfirst -

- Shop Small Saturday, November 26

SHOP “Think Local First” by supporting these businesses: Art & Frame on Main, The
=YY JChalet, Haley’s Deli BBQ & Catering, Hellberg’s Jewelers, Pentz Appliance & TV,
TEET Sports Page, Taylor’s Maid Rite, Thompson True Value, Tremont Grille, and Wil-
# lards Furs & Fashions. Find details at www.marshalltown.org/work.

How would you spend 100 extra minutes a day?

il m  Can we control the clock? Can we buy more time? No! We can only man-
' 24 L age ourselves in relation to time. The Chamber, in partnership with ATW

2 Training, is offering a half-day training session called “Finding 100 Extra
Minutes a Day” on Tuesday, December 13 from 9:00 a.m. to noon at the
. Fisher Community Center. Evaluate current time usage; focus on setting and
aChleVlng pI'lOI'ltleS Recelve tlpS tO max- g ..................................................

" imize personal energy cycles, understand Ma]_‘Shalltown

. and overcome procrastination, and hone

¥~  organizational and delegation skills. neWS'

Cost for the “Finding 100 Extra Minutes a Day” training is § Catch the latest great com-
$55 per person, which includes breakfast and materials. For : munity happenings on page 5,
more details and to register by the December 1 deadline, visit ~ : MARSHALLTOWN NEWS...
www.marshalltown.org/register. . (we just have to brag a little!)
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Signs that Marshalltown

will succeed! e |

Recently I reviewed a thought-provoking article, “Eleven Signs a [
City Will Succeed,” by James Fallows as published in the March 2016 :
edition of The Atlantic. As I read, I wondered how we in Marshall-
town would fare when compared to Fallow’s “Eleven Signs.” This
month, let’s briefly look at Fallow’s first five signs:

1. Divisive national politics seem a distant concern: Over-
whelmingly, the focus in successful towns is not on national
divisions, but on practical problems a community can address.
Even with the rough and tumble presidential election we all just
trudged through, I believe Marshalltown does a great job in keep-
ing a local focus, having the greatest positive community impact. ™=

2. You can pick out the local patriots: Who makes this town o
go? Fallows says successful communities are able to easily an-
swer this question. I believe that we in Marshalltown can readily (L]
respond to this question with the names of many, many people. u
Marshalltown is blessed to be that “Collabo-munity” that comes :
together in a collaborative fashion to produce positive community results. :

3. Public-private partnerships are real: Successful towns have an
easier time pointing out examples of public-private partnerships. In Mar- :
shalltown, the Marshalltown Business Education Alliance, Vision Mar-
shalltown, and Marshalltown Regional Partnership are examples of public :
and private sectors working together for overall community betterment.

4. People know the civic story: What is Marshalltown’s story? A com-
munity’s story helps its citizens connect today’s efforts with what hap-
pened yesterday and what we hope for tomorrow. Vision Marshalltown
helps connect our todays and yesterdays with our tomorrows by commu- :
nicating our stakeholders’ collaborations which drive better solutions for
education, housing, and community pride.

5. They have a downtown: Successful cities are pouring attention,
resources, and creativity into their downtowns. Ambitions for downtown :
are a positive sign, as are second/third floor apartments over restaurants
and stores with lights on at night.

These suggest a downtown has crossed
a decisive threshold and will survive.
Efforts of the Marshalltown Central
Business District, the City, and Marshall
Economic Development have all proven
fruitful in driving positive growth and
development in downtown Marshall-
town. (See page 5 in this Digest!)

What a great start! Be sure to join
me again next month as we look at the
remaining six of Fallow’s signs.
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Sincerely,
David Barajas, Jr. CEO

: grown, merged, relocated, and

: expanded to new locations in

: communities both large and small.
: But, one thing has stayed the same:
: GNB remains local and invests in

. each community the bank serves.

. of personal and business finan-

: munities where GNB is located.

MENMBER

GNB Bank

Since 1934, GNB Bank has

GNB Bank offers a wide range

cial solutions, is proud of their
exceptional customer service, and
encourages its employees to be in-
volved in various ways in the com-

Locally, GNB has nine employ-
ees (including two specializing in
insurance) who all offer a warm,

friendly, and inviting atmosphere.

“Our Marshalltown location began as a loan production office,” ex-

: plains Branch Manager Jessica Vint. “We became a full-service bank

the next year and, in just four short years, have quickly grown to a very

. successful location within the GNB Bank or- m
granization.” Vint lists services offered as check- Fﬁ;‘?ﬁ .
: ing, savings, IRAs, ag and small business loans, Banking « Loons « Trust

: home loans, and everything in between such as loans, trust services, farm
: management, group travel, insurance, investments, and real estate.

As for their customer service philosophy, Vint says, “GNB is a place to

: come, be social, and visit with your banker. You are not just an account

i number;” she continues. “Our ‘Bean Counter’ is a place to get a daily cup

: of coffee...plus cookies on Friday” Any funds raised from this are donated
: to the area non-profit organization the bank spotlights that month.

GNB Bank’s service philosophy extends beyond the building walls as

: the bank and its employees serve their communities in many capacities

: including: Relay for Life, Marshalltown Convention & Visitor’s Bureau,

: Iowa River Hospice, and other community events as well as serving area

: school sports, concessions, advisory boards, and financial literacy pro-

. grams. In addition, GNB Bank won the 2016 Community Banking Month
. Best-of-the Best Competition as awarded by Community Bankers of Iowa
. for GNB’s efforts in promoting Community Banking Month.

Vint says, “It is
important to sup-
port the Chamber in
order to network and
get to know other
community business

GNB Bank is located at 2504 South 2nd Street. people.
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SHOMO-MADSEN INSURANCE

.

Trusted
Choice®

Y

Independent Insurance Agent

Your Locally Owned
Choice For All Your

Siosin M

o= mi -

Aqto e Home
Integrity Business ® Farm

D

2w Life ® Health

753-6691

Toll Free 1-888-753-6691
22E. Main St. ® Marshalltown

Iowa Valley Leadership Class

The November class of Iowa Valley Leadership had a great day learning
about local industry. Participants took tours of facilities at Marshalltown
Company, the Emerson-Fisher Innovation Center, and JBS. The session
was sponsored by JBS and Hawkeye Stages.

CLASS SPOTLIGHTS
Name: Ciara Feldman
Title: Junior at Marshalltown High School
What that means: I go to school and learn new
things every day.
Best part of my job: My favorite part is all the oppor-
tunities: numerous different classes, clubs, and college
credit courses. If you involve yourself at MHS, it is a
great place to go.

: Other community involvement: St. Henry’s Church,
Ciara Feldman MHS Student Senate, National Honor Society, Dele-
gation of the Advancement of History (DAH), Students Making A Differ-
ence (S.M.A.D), and Health Careers Club. Plus, I am a 4-sport athlete and

am in the process of getting a “little” with Big Brothers Big Sisters.

Why I am in IVL: To learn more about the community and its people, as
well as make new connections, develop leadership skills, and pursue our
community service project.

Best part about living/working in Marshalltown: It’s big enough to have
a ton of opportunities and ways to get involved, but small enough that I
know many of the community members.

Name: Deb Grove

Title: Marshalltown YMCA-YWCA Family Sports
Director

What that means: I oversee the afterschool Fit Kid
Programs, the Y’s Summer Day Camps for school-age
children, and all of the sports leagues the Y offers.
Best part of my job: Making a difference in children’s
lives; being part of a cause-driven organization.
Other community involvement: : Marshalltown
Softball Association, Marshall and Story County
RSVP Advisory Board, and participant in slow-pitch softball and volley-
ball through Marshalltown Parks and Recreation.

Why I am in IVL: To connect with community leaders, build relation-
ships, and develop social responsibility and ownership of the community.
Best part about living/working in Marshalltown: Marshalltown has
been home all my life, and over the years it has become a melting pot of
diversity. I have become aware and knowledgeable of many different cul-
tures and have enjoyed watching Marshalltown grow and develop.

Deb Grove

JOIN THE CONVERSATION ON FACEBOOK
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Board of Directors
Gary Schaudt, Chair

Mike Fitzgerald, Vice Chair

Tom Campbell, Treasurer

Dennis Drager, Past Chair
Mary Wertzberger, Econ. Dev. Chair

Paul Beals
Deb Borton
Pete Charboneau
Heidi Dalal
Laura Farrington
Deirdre Gruendler
Ross Harris

Dan Moellers

Board of Directors

Tyler Wollam, Chair

Ken Huge, Vice Chair
Rich Heckner, Secretary
Jessica Vint, Treasurer
Julie Thomas, Past Chair

Al Hoop
Shelley Lechnir
Annemarie Selness
Bob Untiedt

Board of Directors
Mary Wertzberger, Chair
Matt Garber, Vice Chair
Steve Sincox, Secretary

Curt Hoff, Treasurer

Gary Schaudt, Chamber Chair
Bryan Amundson
Paul Beals
Ellen Bergman
Denny Grabenbauer
Miguel Gutierrez
Mayor Jim Lowrance
Steven Shupp
Steve Valbracht

Board of Directors
Chris Brodin, Chair
Paul Beals, At-Large

Dennis Drager, Chamber
Denny Grabenbauer, At-Large
Sharon Greer, At-Large
Matt Garber, Econ. Dev.
Gary Schaudt, Chamber
Julie Thomas, MCVB
Mary Wertzberger, Econ. Dev.
Tyler Wollam, MCVB

Business After

Hours

Thursday,
December 1, 2016
US Bank
(downtown location at
123 West Main Street)
4:30 to 6:30 p.m.
All employees of Chamber member

businesses & organizations are
invited and encouraged to attend.

Chamber Area Dollars

make great
holiday gifts!

Fae:booi

Jeff Rasmussen

SuoUr
Qurl
Be sure to watch for the
Chamber member featured in the
Chamber’s Facebook Shout Outs!
To sign up your business or orga-

nization to participate, contact the
Chamber office.

Receive Total
Home Comfort At

KADAUN & BROWN, Inc.

A Premier Lennox Dealer

1002 West Lincolnway

Ex-Officio:
Ex-Officio Jacque Goodman, IVCE
Jenny Etter, MCBD
Dennis Grabenbauer, Marshall Co.
Dr. Robin Shaffer-Lilienthal, MCC
Mayor Jim Lowrance

Dr. Theron Schutte, MCSD

State Representative Mark Smith
State Senator Steve Sodders

Jessica Kinser, City Administrator

The Digest is a monthly publication
of the Marshalltown Regional
Partnership which is comprised of
the Marshalltown Area Chamber
of Commerce, Marshalltown
Convention & Visitors Bureau, and
Marshall Economic Development
who collaborate in creating
opportunities for business, residents

Staff:

David Barajas, Jr., CEO Marshalltown Regional Partnership
Lynn Olberding, Executive Director Chamber
Barbara Johnson, Executive Assistant Chamber
Val Ruff, Executive Director MCVB
Shauna Banks, Executive Assistant MCVB
Tom Deimerly, Executive Director Marshall Economic
Development

and visitors. 753'3563 LENNEXD
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Welcome to...

_ , Emily Herring, new naturalist with Marshall County

! Conservation Board (MCCB). She was Administrative
Assistant for MCCB a few years back and has been in the
naturalist field for close to 15 years, having worked for the
U.S. Army Corps of Engineers and other county conserva-
tion boards in central Iowa.

Congratulations to...

Heather Van Pelt, Manager, Customer Service for Mar-
shalltown’s Mediacom, on earning a national silver-level
award and being named “Unsung Hero” for outstanding
work and dedication to helping others.‘She is one of 32
employees company-wide to earn the silver award after
undergoing a rigorous, high-performance selection process.
The company’s founder/CEO and senior management team
personally presented Van Pelt’s top customer service award. Van Pelt has
been a Mediacom employee for 20 years.

Herring

Van Pelt

Salvation Army on being chosen to receive $9,514 in federal funds to
supplement emergency food and shelter programs in Marshall County.

Marshalltown Water Works
(MW-W) on receiving the 2016
Best Tasting Water in Iowa
award by the Iowa Section
American Water Works As-
sociation. MWW Director of
Water Production Tim Wilson
says, ‘MWW is privileged to
The treatment plant, distribution, meter receive this honor three times
shop, and office staff of MWW. in the last eight years, and it is

a true testament to the commitment of our entire staff.’

”%a/‘ #am/faa//( [ie and
Auto Servive Contor”

IMCATCE

Tire & Service Center, Inc.

205 E. Linn St.
Marshalltown
752-7511

§ McAtee Tire

3887

MARSHALLTOWNNEWS

(we just have to brag a little)
Congratulations to...

Jerrod Leffler, Executive Vice President, Farmers Savings
Bank, on receiving lowa Law Enforcement Academy cer-
tification as a Reserve Law Enforcement Officer. Marshall-
town Police Department Captain Batterson commended
Leffler on helping apprehend a suspected shoplifter who
also had existing arrest warrants for separate charges.

Gail Boliver, owner of Boliver Law Firm, on receiving the
2016 Iowa State University College of Business Russ and
Ann Gerdin Award that honors contributions from valu-
able corporate partners or individuals who are not College
of Business graduates. Boliver recently helped establish the
Gail and Janeen Boliver Scholarship available annually to
eligible students enrolled in the ISU College of Business.
| The City of Marshalltown, Mar-
shalltown Central Business District
(MCBD), and community partners on
winning the 2016 American Planning
Association (APA) Award for Imple-
mentation upon successful implemen-
Jenny Etter, MCBD, and ille tation of the Marshalltown City Center
Spohnheimer, City of Marshalltown, Plan with $80 million+ in downtown

and APA representatives improvements over the past 10 years.

If you have Marshalltown area news to brag about, submit it to The Digest via email to
bjohnson@marshalltown.org or via mail to P.O. Box 1000, Marshalltown, IA 50158.
Grand openings, management changes, employee promotions, moves, organization
name changes, expansions, accomplishments, awards, and major developments all
qualify. Space is limited, so please keep submissions to a maximum of six sentences.
Photos should be sent in JPEG format. The editor reserves the right to determine what
is included. All information in this section is supplied by Chamber member businesses
and organizations and is not an endorsement by Marshalltown Regional Partnership.

fsb-iowa.com Qa/mww
SAVINGS BANK

Member FDIC

JOIN THE CONVERSATION ON FACEBOOK




Left: On October 14, managers
and staft of Walmart (2802 South

| Center Street) and Chamber Am-
bassadors celebrate the completion
of the store’s recent renovation
with a ribbon cutting.

Right: Chamber Ambassadors,
owner Pam Swarts, and staff of
Art & Frame on Main (13 West
Main Street), formerly The Perfect
Setting, cut the ribbon on October
25 celebrating both name change
and 10th anniversary.

Left: On October 25, Chamber
Ambassadors hosted a courtesy
call with Kyley Leger, Executive
Director of Vision Marshalltown
(16 East Main Street, Suite 106).

Right: Chamber Ambassadors,
Attorneys Trey Sucher and Emily
Swartz, and staff celebrate the
opening of Trey Sucher Law (101
West State Street, Suite B) with a
ribbon cutting on October 25.

HEALTHCARE

CENTRAL I®WA s t‘ymyw for the future.

Have a question? Want more information about what the EHE
future holds for CIH? Check us out at futureforCIH.com or el r
scan the QR code with your technology device to be E
connected with up-to-date information.

Visit www.marshalltown.org for all the latest 'T] ' AREA CHAMBER
Chamber news and upcoming events. ank You A I l l b aS S adO rS o MASEHCELNI].EIA'(E)F\QA%E

{: WWW.MARSHALLTOWN.ORG
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Free health insurance workshop

Need help choosing a health insurance plan during open enrollment?
ISU Extension is offering a free online workshop Wednesday, November
30 from 6:00 to 8:00 p.m. To learn more call Barb Wollan (515) 832-9597.
Register by noon on November 30 at http://tinyurl.com/pvmceb?7.

Panama is the
destination; October
20-26 is the date! For
further details such
as itinerary, cost, and

.-'ln-.n -ﬂrﬂ”“hm

- T A

registration check

Happy Holidays

from the staff of
Marshalltown
Regional Partnership

Fisher Community Center and our
offices will be closed December 23-26
and December 30-January 1.

YOUR FINANCIAL FUTURE
IS OUR #1 PRIORITY!

We have a wide variety of products and services
available to construct a portfolio consistent with
your financial goals and objectives.

Call today and let us help you plan
your financial future.

N
SagePoint”

FINANCIAL

Gary Schaudt - Registered Principal
25 S. Center Marshalltown, IA 50158
641-752-2041/800-369-1588

Securities, insurance and advisory services offered through SagePoint Financial, Inc., member FINRA, SIPC.

www.marshalltown.org Statistics

October 16 Avg/Month YTD Total
3,668 3,678 36,783
Number of Visits 6,005 6,700 66,996
Page Views 66,169 32,990 329,896
Hits 252,605 132,473 1,324,726
The Marshalltown Regional Partnership’s website traffic is strong.
The website includes information about each of the organizations that
comprises the Partnership: the Chamber, Convention & Visitors Bureau,
and Economic Development. Be sure to check the website for business
news, legislative updates, event photos, program information,
job postings and community calendar.

Unique Visitors

New Year’s Eve

/o

Saturday, Dec. 31st, 2016
Dinner & Live Music by
Marshall County Hangmen

1 i*'j"g,
Over Night Party Package For Two! :
Book Now for our Overnight Party Package for Two it
Includes standard guest room, 2 New Year's Eve dinners,
live music & dancing, and 2 New Year's Day Breakfast
Buffets $169.99 +tax per couple

Call Today for Reservations!
641.752.6321

Dinner & Dancing Only ~ Dancing Onl
%47 .88 per person $10 sold in advance or

B‘-U lLTE*.:{I:EF.!m

Regency Inn

Obfongrys

3303 S. Center St., Marshalltown, IA

37.88 + $10 Dance Ticket at the door
eservations Required Walk-Ins Welcome!

Prizes given away all night long!

JOIN THE CONVERSATION ON FACEBOOK
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ADVERTISING
SPECIALITIES ATTORNEYS AT LAW CARPET CLEANING HEATING & COOLING

MARSHALLTOWN | | <o e - o || SERVICEMASTER KAPAUN &
TIMES-REPUBLICAN John F. Veldey Carpets ¢ Upholstery BROWN
135 W. Main o S, Greer oot W‘.’rkl 1002 W. LINCOLNWAY
MGI’ShG”fOWh Christor;herlf. Wertzbherﬁer JGnifZ:?(;TeSrécI:’SiceS MARSHALLTOWN
112 W. Church St. Marshalltown
753-6611 641-752t-5467 | 752-3956 641-753-3563
Eeiellealb  piglow, | Mmsaihedanin IENNTEVITTEINN
SOUTHERN HILLS 4 . 0000000000
APARTMENTS o]']lgé'\%\f .&SfSEE I[A)_\“%%“ CHASE
_ as ain ree
BOULDE7|5!3|;§€))3PERT|ES Marshalltown & ASSOC. INSURANCE SERVICES

1 & 2 Bedroom Apartments

641-752-7767
www.venturellc.com

CENTRAL IOWA
ART ASSOCIATION

Est. 1946
e Art Instruction for All Ages

752-8800

ENGINEERING &

ARNOLD MOTOR
SUPPLY

709 W. Madison St.
Marshalltown, IA 50158
www.landon-landon.com

CLAPSADDLE-GARBER
ASSOCIATES, INC.

Larry E. McKibben
James L. Goodman
William J. Lorenz
Douglas W. Beals
Michael R. Horn
Norma J. Meade
Sean K. Heitmann
Brandon W. Ruopp
Brandon J. Buck

26 S. 1st Avenue
Suite 302
Marshalltown

641-752-4271

www.marshalltownlaw.com

« Art Supply Store 116 E. Anson St. 16 E. Main St.
* Month );(/)A:?HSExgibits In Fisher Auditorium Morsha”’rown MOI’ShO”fOWﬂ
. Center St., Marshalltown
B, 73003 " 753-5533 752-6701
] HELFER B TS
MOORE, McKIBBEN, AUTO SERVICE Concept by IOWA
GOODMAN, & LORENZ, LLP Hearing AID Centers

108 W. State St.
Marshalltown

752-5225

Marshall Town Center
2500 S. Center Street
Marshalltown, lowa

641-753-1426

BUILDING SUPPLIES HEATING & COOLING

SPAHN & ROSE

LUMBER CO.
110 W. Madison St.
Marshalltown

752-1541

B & G HVAC

1208 E. Main Street
Marshalltown

641-752-3429

105 A. Westwood Dr.
Marshalltown

752-5733

INDEPENDENT

INSURANCE SERVICES
11 E. Church Street
Marshalltown

752-4618

SHOMO-MADSEN

INSURANCE
22 E Main St.
Marshalltown

753-6691

WWW.MARSHALLTOWN.ORG
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MUSIC INSTRUCTION
& SALES

Pansalls

guitar school & music shop
Lessons On Guitar ® Bass & Piano
Guitars ® Amps & Accessories
Repairs ® School Band Supplies
1008 Summit Street
Marshalltown ¢752-8876
www.randallsguitarschoolandmusicshop.com

GRANDVIEW

HEIGHTS
910 E. Olive St.
Marshalltown

752-4581

CARE INITIATIVES

Southridge Specialty Care
309 W. Merle Hibbs Blvd.

Marshalltown

752-4553

641-752-7896

www . profinishiowa.com

PLUMBING & ELECTRIC

ELECTRIC SUPPLY OF

MARSHALLTOWN
1008 S.hl ﬁ:h Ave.
Marshalltown

752-4672

HARTWIG PLUMBING
& HEATING INC,

1002 W. Lincolnway
Marshalltown

752-5707

RADIO

KFJB-KXIA
123 W. Main St.
Marshalltown

753-3361

AUGUSTINE HAWKEYE CARE CENTER H&R BLOCK
COMPANY MARSHALLTOWN Tax & Business Services Lm“k
1210 Industrial Blvd. 2401 S. 2nd Street 204 E. Linn. Suite C ‘-\\l\* s | I > %
Marshalltown Marshalltown Mc;rshclllfogvne 4 { B 4>
753-3875 752-1553 752-4418 :*MMH!:
e — Ly
SALVATION ACCU-TAX << N>
ARMY PRO FINISH 1302 W. Main 5. s | %
](KZG\:;/hGSl;.g\?v:t COMMERCIAL & INDUSTRIAL 7502“-068“33
Jebalion PAINTING

Would you like
to have your
Chamber
Business listed?

Contact your
Times-Republican
Sales Representative to
have your Chamber
Business Listed on this
Chamber Directory.

JOIN THE CONVERSATION ON FACEBOOK
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What do economic development professionals really do?
Part 2 of 2 in a series highlighting Marshall County collaboration and economic development
by Tom Deimerly, Executive Director, Marshall Economic Development

Last month, we looked at the meaning of economic development, how
collaboration impacts economic development, and supported the point that
Marshalltown is collaborative. This month, we will take a look at specific
community and economic development projects, the organizations that
came together to make them a reality, and the role of local business and eco-
nomic development agencies in partnering to bring those efforts to fruition.

What do economic development professionals really do?

This can vary based on the scope of the geographic area for which the
economic development professional is responsible: local, regional, state or
national levels. On all levels, it’s often herding cats!

Economic development has evolved into a profession of highly special-

ized practitioners with two
key roles: one is to provide
leadership in policy-mak-
ing, and the other is to ad-
minister policy, programs,
and projects. Economic
development practitioners
generally work in public
offices (state, regional,

or municipal) or in pub-

The primary focus of economic
development professionals is policies
and programs for business.
These are intended to
create jobs and wealth,
then retain both in the community.

lic-private partnerships that may be partially funded by local, regional,
state, or federal tax money. The latter is the form of Marshall Economic
Development (MED), a public-private not-for-profit partnership with a 9-
to 15-member Board of Directors.

In its broadest sense, economic development encompasses three areas:

1) Policies that governments undertake to meet broad economic objec-
tives such as price stability, high employment, expanded tax base, and sus-
tainable growth. Efforts include monetary and fiscal policies, regulation of
financial institutions, trade, and tax policies. (Federal & State Level)

2) Policies and programs to provide infrastructure and services such as
highways, parks, affordable housing, crime prevention, and educational
programs and projects. (Local and State Level)

3) Policies and programs explicitly directed at job creation and reten-
tion through specific efforts in business finance, marketing, neighborhood
development, small business start-up and development, business retention
and expansion, technology transfer, workforce training and real estate
development. This third category is a primary focus of economic develop-
ment professionals. (Local & State Level)

VA

':

a

Economic development is about relationships.

It’s about bringing the right people with the right resources
to see a project to fruition to accomplish a specific goal
which is to make the community
an even better place to live and do business.

How does MED touch projects that show collaboration?

Tallcorn Towers

Developer: Common Bond Comm.
Issue: building needs rehabilitation
to meet needs 2006 RDG plan
Capital Investment: $10 million
Collaborators: MED, Marshalltown
Central Business District (MCBD),
City of Marshalltown, Marshall
County, Martha-Ellen Tye Founda-
tion, Iowa Finance Authority, State
Historical Preservation Organiza-
tion, Marshalltown Industrial Park
Recognition: featured on National
Journal of Tax Credits front page

Marshalltown Generating Station
Developer: Alliant Energy
Issue: need for additional electrical
generation to serve customers
Capital Investment: $750 million
Jobs Created: 800 temporary,

23 permanent
Collaborators: MED, Alliant En-
ergy, Marshalltown Water Works,
Marshall County, City of Marshall-
town, Iowa State University, [owa
Utility Board, Clapsaddle-Garber
Associates (CGA), Iowa Depart-
ment of Natural Resources

Happy Tails

Developer: Happy Tails

Issue: desire to expand
Collaborators: MED, City of
Marshalltown, Iowa Small Business
Development Center

Bobcat Academy

Developer: Bobcat Academy
Issue: need for additional early
childhood education services
Jobs Created: 15

Collaborators: MED, Bobcat
Academy, City of Marshalltown,
Marshall County, local business
industry

Bratney Companies

Developer: Bratney

Issue: facility expansion

Capital Investment: $750,000
Jobs Created: 15

Collaborators: MED, Bratney,
Marshall County, Consumers
Energy, lowa Area Development
Group, CGA, Iowa Valley Commu-
nity College District, Central Iowa
Power Cooperative

For 11 more snapshots of successful collaborations,
visit our website: www.marshalltown.org/build.
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64th annual Messmh performance

Marshalltown’s ] , [
annual presentation
of the Messiah will be
Sunday, December 4 at
7:00 p.m. at First Unit-
ed Methodist Church,
202 West Main Street.
Six soloists and 45
singers will be fea-
tured, all accompanied
by organist Chad Mus-
sig on the pipe organ.

Conductor Janet -
Collison says, “This presentation will be a delight. The chorus is very
strong and the soloists enthusiastic. Handel's Messiah is grand in its scope
and impressive in its expression of the Gospel. Messiah is an experience
both for the singers and the listeners.”

This 2016 presentation marks Mussig’s twentieth year of accompany-
ing, Collison’s third year of conducting, and Central Iowa Choral Soci-
ety’s sixty-fourth year of presenting the evening. It is free and open to the
public. A free-will offering will be taken.

Marshalltown’s
Community Calendar

Marshalltown’s Convention & Visitors Bureau (MCVB) self-posting
calendar of events is the HUB for activities in the Marshalltown area.
Eligible events on the calendar are posted on the MCVB electronic sign
in the HyVee parking lot. Posting events, performances or festivals (which
are open to the public) is simple. Just follow these four easy steps:

1. Start at www.marshalltown.org/events

2. Scroll to the bottom of the calendar page; click “Add New Entry”
3. Fill out the online form as applicable

4. Click “Submit Entry”

Posting events on the MCVB online calendar is FREE! NO passwords
are required. All events, open to the public, can be added at any time
day or night for your convenience. An automatic ‘no-reply’ email
will be sent when your event has been approved on the calendar.

They’re here!

The new Visitors Guide has arrived

With the recent unveiling of
the new Marshalltown Re-
gional Partnership brand, logo o
and website, MCVB is excited MARSHALLTOWN % v
to announce the new Visitors
Guide. It has a new look, new
information and is ready to
share with both the commu-
nity and visitors to Marshall-
town. Many hours were dedi-
cated to updating and revising
the new guide. Our goal was
to mirror the content on the
VISIT tab on the webpage for
ease of information gathering.
Let us know if you would like
copies for your attraction,
restaurant, or business to share &
with visitors to our area. :

Historical Society

Annual Holiday Dinner

The Historical Society of Marshall County will hold their Annual
Holiday Dinner on Thursday, December 15, 2016, at the historic Binford
House, 110 North Second Avenue, Marshalltown. Social Hour begins at
5:30 p.m., with dinner served at 6:00 p.m. Entertainment will be provided
by the Marshalltown Men’s Chorus Quartet. Cost is $30 per person; seat-
ing is limited. For ticket information, call (641) 752-6664, email marshall-
history@live.com, or visit their website at www.marshallhistory.org.

This annual event celebrates another year of preserving Marshall
County’s past for future generations and shows gratitude to those who
support the society through donations of time, artifacts, and funds.

Congratulations!

The Marshalltown Convention & Visitors Bureau
(MCVB) Board of Directors and staff extends congratu-
lations to North 3rd Avenue Dairy Queen and owner/
manager, Tyler Wollam, on receiving a Dairy Queen
Golden Crown Award for being a top performing store in
the region in 2016. Wollam is Chair of the MCVB Board.
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Chamber Events

. The annual Business
bt : to Business Showcase,
i : presented by HyVee,

- was filled with spirit

: and cheer, as Chamber
: members were treated
= | to the best of holiday |
: food and decor.

France in the fall...

Early in November, 17 travelers enjoyed the gor-
geous French Riveria during the 2016 Chamber :
Experience trip. Highlights of the trip included Nice:
city tour, Eze, Monaco, and the Monte Carlo casino.

DECEMBER

Nov. 24-25: MRP offices and Fisher
Community Center (FCC) closed
for Thanksgiving holiday

Nov. 26: Shop Small Saturday
Dec. 1: Holiday Business After
Hours, 4:30 to 6:30 p.m., US Bank
(downtown location)

Dec. 13: “Finding 100 Extra Min-
utes a Day” training session

Dec. 20: Business Leaders Legisla-
tive Luncheon, 11:45 a.m.

Dec. 23-26 & 30-Jan.1: MRP and
FCC closed for holidays

COmIﬂ

EVENTS

Independent
Insurance
Services

THEPOWER ©"CHOICE!

(641) 752-4618

BUSIMESS - FARM PROPERTY & LIABILITY -
WORKERS COMPEMNSATION - LONG-TERM CARE -

LOCAL CLAIMS SERVICE

www.InsureCentrallowa.com

AUTO - HOME -
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