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The Marshalltown Cham-
ber of Commerce, local busi-
nesses, and Marshalltown
educators are supporting a
brand-new initiative called
the Marshalltown Education
Partnership (MEP) that will
assist students in becoming a
part of the local skilled
workforce after they gradu-
ate.

 Through the MEP, quali-
fied Marshalltown High
School students will be eligible
to receive up to half of their
tuition paid to attend
Marshalltown Community
College.

“As educators, we believe
that the best way to predict
the future is to help create it,
and we’re eager to help shape
the future of Marshalltown,”
said MCC Provost Burrows
said.

The MEP was developed
in response to growing fears
that a critical gap is going to
exist in the future between
the number of workers reach-
ing retirement age and the
availability of a skilled local
workforce.

To help avoid this gap,
educators and community
partners will work together to
provide academic, cultural
and financial support to in-
crease post-secondary edu-
cational opportunities for
MHS graduates.

To receive support from
the MEP, students will sign a
“Commitment to Excellence”
contract, vowing to maintain
at least a 2.75 G.P.A. and a
95 percent attendance record
upon graduating from MHS.
They must also have parents
or guardians who do not hold
a four-year college degree
and are unable to send their
children to college as deter-

mined by federal guidelines.
Nine eligible seniors were

identified for the 2005-2006
school year and have the op-
portunity to become the first
MEP scholars to enter MCC.

To assist participants in
achieving their objective,
community leaders and edu-
cators will provide them with
motivation, academic coun-
seling and personal support.

These supporters include
members of the Martha-Ellen
Tye Foundation, Marshall-
town High School, Fisher
Controls, Marshalltown
Medical and Surgical Center,
Lennox Manufacturing,
Cartwright, Drucker and
Ryden Law Firm and Wolfe
Clinic.

“The MEP provides a
unique opportunity for local
youth to create a higher qual-
ity of life for themselves and
for their community,” said Sue
Martin, Martha-Ellen Tye
Foundation executive direc-
tor.

For more information on
the program contact MCC/
MEP Outreach Counselor
Sonia Hernandez at 641-752-
7106, ext. 393.

Getting spring fever? The
Marshalltown Area Chamber
of Commerce has the cure:
Take a couple of hours and
tour the Marshalltown Home
Show and begin projects in the
morning.

The Marshalltown Home
Show will be a three-day ex-
travaganza featuring all of the
home improvement, garden-
ing and lawn care services
and information residents will
need to get that long list of
projects completed this year.
As typical of the show, the
Marshall Town Center will be
packed with more than 80
booths set up, along with

chances to win valuable
prizes.
     The show has been so
successful for the community
and the businesses attending
the event that organizers say
some of the same venders
have been returning for more
than three decades. Whether
it is information on getting a
quality, low-interest housing
loans to ideas to make in-
formed choices, as well as a
way for business to get the
word our about their prod-
ucts.

The show is scheduled for
Fri., March 10 from 5 to 9

Home Show is scheduled for March
10, 11, and 12

MCVB Website

An inside look at the
new website

Phoenix-E
Waste Solutions

A new way of
computer recycling

Deb Borton and Gail Hull represent Consumers
Energy during the Spring Home Show

continued on page 6

Marshalltown Education Partnership
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“The next 3-5 years will be
very exciting for Marshalltown’s
metro area. Many people are
firmly committed to achieving
our economic development
goals. Patience and persistence
is key.”
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Marshalltown Works
is a monthly publication of the Marshalltown
Area Chamber of Commerce, Marshall
Economic Development Impact Committee
and Marshalltown Convention & Visitors
Bureau who collaborate in creating
opportunities for business, residents and visitors.
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 BICKFORD COTTAGE BICKFORD  COTTAGE
Premier Assisted LivingPremier Assisted Living

101 New Castle Road  •  Marshalltown
641-753-5700

Marshalltown’s only
Premier Assisted Living

• 3 meals daily
• 24 hour Certified staff

• Laundry/Housekeeping
• Family Owned

“Created To Care For Our Family, 
Devoted To Serving Yours.”

1002 West Lincolnway
753-3563

KAPAUN & BROWN, Inc .
A Premier Lennox Dealer

Call

  BAD      
SERVICE

Got the

blues?
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Joel Akason reflects on community leadership

Joel Akason

Q: What is your educa-
tional background?
A: Graduate of Oskaloosa
HS in Oskaloosa, IA.  BS in
Business from Winona State
University in Winona, MN.
MBA from Drake University
in Des Moines, IA.  Gradu-
ate of Economic Develop-
ment Institute from the Uni-
versity of Oklahoma.
Q: What is your profes-
sional background?
A: Pella Corporation,
Oskaloosa Chamber of Com-
merce, the Greater Des
Moines Partnership, MEDIC.
Q: How would you de-
scribe your leadership
style?
A: Forward thinking and fair.
I expect organizations to be
at or working toward first
place performance in all as-
pects of business.  One
achieves this by taking care
of the team and having on-
going communication on per-
formance.
Q: What kind of qualities
do you see in those you
consider the best leaders?
A: Open-minded, motiva-
tional, and well read.
Q: How do you encourage
those who work for/under
you?

A: I get to know them and
offer support for what it is
they say they want out of life.
Even if that means educating
or training them to work at
another organization some-
day. Employees will give well
beyond 100% if they know
you truly care about what it
is they want out of life.
Q: What responsibilities,
if any, do you feel leaders
have to the community at
large?
A: Many leaders have a vi-
sion on how they want a com-
munity to be.  The only way I
know how to get that com-
munity to be that way is to be
involved with the vision and
decision making process.
Personal time and financial
contributions many times are
also part of this.
Q: Should community
leaders be considered
role models? If so, why?
A: I am a believer it is up to
each individual in this world
to pick their own role mod-
els.  I am one who leans to-
ward family members as role
models.
Q: What is the advantage
of volunteering for
projects, events, etc.?
A: You to get to know more

people and feel a sense of
pride and accomplishment
when the task is completed.
Q: What advice would you
have for young people who
want to grow into posi-
tions of leadership?
A: Start now, no matter what
age you are.  Few naturally
have the skills to lead.  Lead-
ership can be learned.  Get
involved with any club, sport,
event, activity that teaches
the skills of leadership.

New Members
Floyd D. Harthun

6 Highland Acres Rd.
Marshalltown, Iowa 50158

     Home Federal Savings
Bank will be hosting its an-
nual Chamber Business Af-
ter Hours on  Thurs., Feb. 16
from 5 to 7 PM.
     HFSB is a full service
commercial bank located at
303 West Main Street. You

Business After Hours for February 16th
are invited to join the fellow-
ship, enjoy our recently re-
modeled lobby and teller area,
and meet Adam Johnson,
Stacy Kinion, Kayla Schular,
and Georgia Stephenson who
have joined us in the last year.
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www.kenwise. com
24/7

WHAT IS THE EASIEST 
WAY TO BUY 

AN AUTOMOBILE?
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ECONOMIC DEVELOPMENT

Economic Statistics
Employment                Dec. 2005 YTD
Marshall Co. Residents in labor Force       21,010              20,960
Percent Unemployed          4.9% 5.2%
Total Employment (residents)       19,990              19,870
Marshalltown Construction  Dec. 2005 YTD
Building Permits              10                   172
Residential Dwelling Units             2 25
New Residential Construction Value   $376,000       $4,403,000
Residential Addition/Remodeling Valuation $34,600       $2,171,600
New Commercial/Industrial Permits            0 15
New Commercial/Industrial Valuation                    $145,000       $4,658,000
Remodeling Commercial/Industrial Valuation                 $4,536,000     $21,994,000
Housing Dec.  2005 YTD
Home Sales, Single Family Dwelling             51                   608
Average Sale Price    $88,768            $86,109
Median Sale Price    $79,500            $87,000

Visit www.marshalltownworks.com for additional statistics

Center Associates has
been awarded a grant from
the Department of Housing
and Urban Development
(HUD) which will allow Cen-
ter Associates to build a 10
unit apartment complex for
individuals with long term
mental illness. The unit will
be similar to another HUD
project that was completed in
1993.
     The process of applying
for the grant required that
Center Associates purchase
an option for property where
the complex would be built.
The Center purchased an
option for the property known
as the Glick School.
     The City and community
viewed and presently views
the Glick School to be an eye-
sore.  The site was consid-
ered to blight that area of
town.  The building and po-
tentially the area very near to
the site both have the poten-

Center Associates receives a grant for new apartment complex
tial for further deterioration.
Glick School was not ame-
nable to rehabilitation at any
level with asbestos and fire
safety code being at issue.
The demolition costs were
estimated to be roughly
$300,000 of which half is for
asbestos abatement. The situ-
ation with the building ap-
peared to setting up as a
chronic problem.

During the initial stages of
grant preparation for the ap-
plication, the city of
Marshalltown worked closely
with the Center in a coopera-
tive venture as the council
and community wanted both
to support Center Associates
with their project and if pos-
sible use the Glick site for the
housing project.

The city council, after pre-
sentations by Center Associ-
ates, and their consultant,
Mary Wymore, from Region
6 (a local muti-county plan-

ning agency) voted to support
the demolition process of the
school.

Half of the money needed
for the demolition ($150,000)
would be designated from Tax
Incremental Finance money
(TIF).  The other half of the
cost of demolition would have
to come from grants through
Federal or State Funding.
These grants have been ap-
plied for but the status is un-
clear.
     The Chamber of Com-
merce and their annual
Washington Summit, which is
attended by many business
and professional people in the
community, to include repre-
sentatives from Center Asso-
ciates, was the perfect place
to make the necessary con-
nections with our Congres-
sional offices to ask for help
in acquiring grants needed for
the additional demolition
money. They were interested

and receptive to the need and
the process.

Through the help of the
Chamber and others in the
community, the Center was
able to contact each of our
congressional offices and set
up appointments to discuss
the issue and ask for infor-
mation about grants that
might be available on the fed-
eral and state levels that might
support finances and logistics
needed for the demolition.

One such opportunity
was the Brownfield Grant.
This grant was presented by
a representative from the U.
S. Department of Housing
and Urban Development.
From this initial connection
and presentation, with Region
6’s help, Center Associates
has been able to apply for
three grants.  If received, the
will further support the City’s
contribution towards the
demolition of Glick school and

therefore, Center Associates
will be able to use site to build
an apartment complex for in-
dividuals who have long term
mentally illness, which is
needed.

 The Washington Summit
that has developed through
the Chamber of Commerce
with the support of MEDIC
is a highly respected and val-
ued opportunity for our com-
munity.  The process allows
for citizens to better under-
stand the governmental pro-
cess and have direct contact
with professionals and gov-
ernmental officials in Wash-
ington.

Another Summit is on the
horizon for May 2006. Cen-
ter Associates will be a part
of that summit and we feel is
important to be a support this
process good of the commu-
nity.
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IT’S THE RELATIONSHIP BEHIND IT.
Whether you are just starting out or have an established
portfolio, we can help. Because you are at the center of
all we do. Call today.
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Chad Kunc
14 E. Southridge Road
Marshalltown, IA 50158
(641) 752-5401 • (800) 542-2223

Member SIPC • 2005 A.G. Edwards & Sons, Inc.

AT A.G. EDWARDS, IT’S NOT
THE SIZE OF YOUR ACCOUNT
THAT’S IMPORTANT ...
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ECONOMIC DEVELOPMENT

     Phoenix E-Waste Solu-
tions was founded by Mike,
Kim and Brett Ladehoff in
January of 2004.  Phoenix
applied for and received an
IDNR SWAP (Solid Waste
Alternative Program) grant.
With the help of that grant,
Phoenix formally began ac-
cepting electronic waste for
recycling in July of 2004.

The concept for an elec-
tronic waste recycling facil-
ity began after Mike had
served on Marshall County’s
landfill board.  He became
aware of the growing prob-
lem of e-waste and the dam-
age that can occur from land
filling these items. He also
saw the need for a DNR ap-
proved electronic recycler in
the Central Iowa region.
     Phoenix E-Waste Solu-
tions prides itself in custom-
ized electronic waste pick-up
and disposal.  All information
bearing devices are handled
according to customers re-
quests, and 100 % of the
electronics that Phoenix col-
lects are processed in the
USA.  No electronics are
shipped overseas for dump-
ing and 100% of all electron-
ics are recycled.  Phoenix is
the ONLY Iowa Department
of Natural Resources fully
permitted CRT collection fa-
cility in Marshall County and
surrounding counties.  As a
matter of fact, Phoenix was
the first electronic recycler in
the State of Iowa to comply
with the new IDNR regula-
tions in November of 2004.

Phoenix provides all of
Central Iowa with large scale
pickup for businesses, as well
as a drop off site for citizens

to properly dispose of their
obsolete electronics at 12
South 8th Avenue (formerly
Rinehart Moving and Stor-
age). The building was pur-
chased in 2003 after sitting
vacant for 3 years.

Phoenix E-Waste Solu-
tions success can be attrib-
uted to the many area
schools, businesses and resi-
dents that regularly use its
services and with the help of
Iowa Valley Community Col-
lege, they have been able to
get their literature translated
into Spanish. Many people are
now alerted to the fact that
discarded e-waste contains
hazardous materials. If dis-
posed improperly, they pose
a potential threat to human
health and the environment as
well as increased liability to
businesses.

Phoenix E-Waste Solu-
tions sees a growth in the
electronic recycling industry
as the volume of e-waste con-
tinues to grow.  The industry
will continue to come under
increased regulations due to
the hazardous materials that
e-waste contain. Businesses
will need to have proper pa-
perwork relating to their dis-
carded e-waste to show
proper disposal. Phoenix al-
ready supplies this with “Cer-
tificates of Recycling.”

Phoenix is in the process
of applying to the IDNR to
receive their full processing
permit so that it can expand
further into its present facil-
ity and hire more employees.
This process is expected to
be completed in March of this
year, giving Marshalltown the
only e-waste processing site

in Central Iowa.
Phoenix started out as a

small, local electronic recy-
cler and in less than 2 years
covers all of Central Iowa
including much of western
Iowa.  They have had great
success in Marshalltown, and
are looking forward to grow-
ing their business locally.
They feel that Marshalltown
is the perfect location for their
business because Marshall-
town: is located 1 hour from
over 1 mil. people; is centrally
located between Ames, Des
Moines, Waterloo/Cedar
Falls and Cedar Rapids;  has
4-lane access to Iowa’s big-
gest population base only 45
minutes away; has a great
workforce; maintains its small
town atmosphere while pro-
viding all the services and
amenities that larger towns
claim; is a great place to
work, live, raise your family.

Phoenix E-Waste Solutions handles to computer recycling

Phoenix E-Waste Solutions provides Central Iowans
the means to properly dispose of there obsolete elec-
tronics. Area schools, businesses and residents regu-
larly use their services. This waste recycling prevents
hazardous materials to harm the environment.
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Tire & Service Center, Inc.

“Your Hometown Tire and 
Auto Service Center”

205 E. Linn St. 
Marshalltown

752-7511

Marshall Co. – 752-3956
Tama Co. – 484-5950

Let us clean your:
• Carpet
• Upholstery
• Furnace Ducts
• Fire & Water 

Damage
    Restoration
• Janitorial
• CommercialServing locally since 1971

Courses begin every 8 weeks
in Marshalltown

Call for an appointment to see what you need to

complete your 4-year degree!

call 641-752-0076 or
800.798.0076

located on the Marshalltown 
Community College campus
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CHAMBER OF COMMERCE

Renewing Members
31 Members renewed their

membership in the past month.
The renewing members printed in bold type marks those

with memberships in increments of five years.

1st Rate Real Estate (3 years)
AmericInn Motel & Suites (9 years)

BDH Technology (3 years)
Brite-Way Electric (2 years)

Central Iowa Art Association (5 years)
Central Iowa Fair (2 years)

Centre Shoppe & Gallery (1 year)
Chef King (2 years)

Consumer Credit Counseling Services (10 years)
Dairy Queen, Center Street (4 years)

Des Moines Cold Storage Co., Inc. (10 years)
Egleston Electric (41 years)

Enterprise Rent A Car (10 years)
Fields Restaurants (12 years)

Drs. Hawkins and Urbanowski, P.C. (12 years)
Jet Karting, LLC (15 years)
Kwik Star #607 (12 years)

Marshall County Youth & Violence (12 years)
Marshalltown Board of Realtors (15 years)

Masonic Temple Building/Organization (1 year)
Midwest Wireless (3 years)

Petty Vinyl Company, Inc. (10 years)
Schendel Pest Control (12 years)

Sherwin-Williams Company (8 years)
Spahn & Rose Lumber Co. (5 years)

Steve Badger Real Estate Services (9 years)
Tallyho Travel, Inc. (16 years)

Totem, Inc. (43 years)
Willard’s (44 years)

Wolin Mechanical * Electrical Contractors (7 years)

p.m., Sat., March 11 from
10a.m. to 8 p.m., and Sunday
from noon to 5 p.m.
     A list of the businesses
that have booths at the 2006
show include: 1st Rate Real
Estate, A Home of Your
Own, Inc., Bank of the West,
Coldwell Banker Premier
Real Estate, Consumers En-

ergy, Country Pine Mowers,
Countrywide Home Loans,
Culligan, Design 1, Greater
Iowa Credit Union, Griffith
Home Builders, Inc., Gutter
Helmet of the Midlands,
Hobbs Building Systems,
Iowa Bath Systems, Iowa
Telecom, Jet Karting,
KDAO, Kellogg Lawn &

Snow Inc., KFJB  KIX101.1,
Klootwyk Plumbing Heating,
& Cooling, Landon-Landon
and Associates, MMSC,
McFarland Clinic PC, Mem-
bers 1st Community Credit
Union, Mid Iowa Antique
Power Assn., Midwest Con-
struction, Myers Home Im-
provements, New Horizons

Realty, Nordaas American
Homes, Roe & Juel Con-
struction, Scharnweber Wa-
ter Conditioning, Inc.,
Schendel Pest Control Inc.,
Screenbuilders,  Shipley Cus-
tom Homes, Shipley Con-
struction, The Bath &
Kitchen Shop, U.S. Bank,
Van Hamme Construction/
Polysteel, Wells Fargo

Home Show is scheduled for March 10, 11, and 12
continued from pg 1

Listen Weekly to
Chamber Chat

Sunday Mornings

6:30 am on
99.5 KDAO FM

7:30 am on
1190 KDAO AM.

Keep up with the latest
Chamber, MCVB, and

MEDIC News.
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 Regency Inn
 3303 South Center St. • Marshalltown

 641-752-6321

Visit Us In OurVisit Us In OurVisit Us In Our
 Booth At The  Booth At The  Booth At The 

Bridal Show At The Bridal Show At The Bridal Show At The 
Marshall Town CenterMarshall Town CenterMarshall Town Center

February 5thFebruary 5thFebruary 5th

We Have 
Everything 

“Under One Roof”
For Your Special Day 

At The Best Western Regency Inn!

 Photo Courtesy 
 Bristley Photography, Conrad

 Diane & Luke 
 Brunkhorst  Thoughts From The Bride &  Groom

On the day of your wedding you want things to go 
perfectly. The Best Western Regency helped our day do 
just that. From the table setup for 400+ guests to the 
delicious food prepared, our wedding day ended with a 
well-orchestrated reception. We couldn’t have asked 
for better service. Deanna was a huge help in all 
aspects of our planning. She and rest of the staff at the 
Best Western Regency were top notch. 

~ Diane (Gaskill) &  Luke Brunkhorst~

 Thoughts From The Parents
As a parent of a daughter getting married, you look for 
good quality for a good price at the reception 
selections. Our concerns of room for our 400+ guests 
and having the food plentiful and warm were erased 
when we arrived for the reception at the Best Western 
Regency. It proved to be “THE” place to be and lived up 
to our expections. Not only did our guests enjoy 
themselves but so did we as parents since things ran so 
smoothly. Thank you Deanna &  crew!

~ Bob &  Terry Gaskill~

• WEDDING RECEPTIONS SEATING 400+ IN ONE BALLROOM
• BRIDAL SHOWERS, REHEARSAL DINNERS & GIFT OPENINGS

• ON SITE CATERING FEATURING DELICIOUS FOOD
• OVERNIGHT ACCOMMODATIONS FOR FAMILY & FRIENDS, INCLUDES FREE HOT BREAKFAST BUFFET

• BRIDAL HOT TUB ROOMS & TWO ROOM REGENCY SUITE AVAILABLE

Book your reception 
& receive a free 

guest room for your 
wedding night
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Leaders Are Learners
was the topic for Iowa Valley
Leadership’s December
meeting.  The day started with
IVL participants traveling to
visit classrooms in the com-
munity.  The visits and discus-
sion with Superintendent
Harrison Cass and Associate
Superintendent Pat Kremer
highlighted current challenges
and initiatives in our schools.
Dr.  Cass enumerated four as-
pects important in building a
leadership team:  vision &
goals, ethics & courage, rela-
tionships & partnerships and
time & persistence.

Tim Wynes, Chancellor
of Iowa Valley Community
College District, brought an
activity, “Win As Much As
You Can” which led to an in-
teresting discussion on the
importance of trust and lead-
ership.
      Our lunch speaker, Terry
Buzbee, President, Emerson
Process Management, Fisher
Controls Division, focused on
the importance of the K-12

education system to local
business, not only for employ-
ees but also for attracting and
retaining employees. He in-
troduced the Marshalltown
Education Partnership that
helps make post secondary
education a possibility by pro-
viding scholarships to
Marshalltown Community
College for qualifying
Marshalltown High School
graduates.  Students must
sign a Commitment to Excel-
lence Contract agreeing to
attend MHS for at least three
semesters, graduate with a
minimum 2.75 GPA or
ranked in the top half of their
class, and maintain a 95%
overall attendance. Prefer-
ence is given to students who
are first generation attendees
(parents did not graduate
from college with a 4 year
degree) and those who dem-
onstrate financial need.

Senator Larry McKibben
and Representatives Mark
Smith and Lance Horbach
visited about the upcoming

legislative session and the
challenges they face while
representing us in state gov-
ernment.

A class member summa-
rized the day, “The overrid-
ing theme of all our speakers
was that they are finding
ways to make the changes in
our community work posi-
tively for us... an idea to be
embraced in any leadership
role.”

Iowa Valley Leadership is
co-sponsored by the
Marshalltown Area Chamber
of Commerce and Iowa Val-
ley Continuing Education.
The mission is to inspire com-
munity stewardship through
knowledge of current issues
and to interact with people of
great vision.  The program
meets from September
through May, usually on the
second Thursday of each
month.  For more informa-
tion, please call the program
facilitator, Betsy Macke at
752-4645 ext. 275.

Iowa Valley Leadership

Ribbon Cuttings Happening in the Area

On Dec. 14 a ribbon cutting took
place at the new Super 8 Motel
located at 3315 South Center St.

On Jan. 11 a ribbon cutting took
place for the new Social Security
Office at their location of 2502

South 2nd St.

www.marshalltown.org
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   26 South First Avenue                                                       753-6691

 Koehler Insurance Inc.
 26 South First  Avenue

 Telephone (641) 753-6691

 We Care

 Deb Ewoldt  Paul Koehler Connie Koehler  Bobby Shomo
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TOURISM
MCVB unveils new logo and invites travelers to  “Make Marshalltown your destination”
     The mission of the
Marshalltown Convention &
Visitors Bureau (MCVB) is
to “promote the
Marshalltown area as a des-
tination for meetings, conven-
tions, group tours and recre-
ational activities with an em-
phasis on overnight busi-
ness.”  For the past
few years, the MCVB
has marketed its at-
tractions and facilities
to the group tour and
leisure travel market.
To increase occu-
pancy and interest
from large groups, the
2005-2006 Board of
Directors has identified im-
proving communication tools
(website, publications, adver-
tising) as a priority area of
opportunity.
Why a new brand?
     The MCVB recognizes
that cities that thrive - not just
survive - must be packaged
and sold (in other words,
branded) just like other con-

sumer products.
The new MCVB brand,

featuring a compass rose im-
age, was developed to in-
crease interest in the
Marshalltown area as a des-
tination for meetings and con-
ventions, sporting events, and
leisure travel.

About the compass rose.
For centuries, the com-

pass has helped travelers
navigate.  The use of the com-
pass rose in the MCVB logo
not only highlights
Marshalltown as a destina-
tion of choice, but points out
our strategic location in the
heart of Iowa.
    The compass rose fea-
tured in the logo is modeled
after the design found in the
foyer of the Grimes Farm

Nature Center.
“Make Marshalltown Your
Destination.”

This new “tagline” is an
invitation and call to action to
target sports tournament plan-
ners, meeting/convention
planners, and leisure/recre-
ational travelers.

New marketing
and promotional
tools.
     The new brand
will be integrated
into marketing and
promotional tools
including the
MCVB website
which has been

completely renovated to
showcase the exciting recre-
ational opportunities and mod-
ern sports and meeting facili-
ties in the community.  New
Visitor Guides and Facilities
Guides have been printed.
New photos and video have
been captured to reflect the
friendly faces, architectural
beauty, and natural resources
of the area.  Updated maps
(city and county) are being
created to assist visitors and

www.visitmarshalltown.com

Above and left: New mar-
keting and promotional
tools like the website and
Official Visitors Guide
have been redesigned to
reflect the new MCVB
brand.

Above: The inspiration for
the new logo was this com-
pass rose tile design in the
foyer of the GrimesFarm
Conservation Center

to promote area businesses.
Opportunities for collabo-
ration.
     The MCVB and the
Marshall County Arts & Cul-
ture Alliance have recently
collaborated on a shared Cal-
endar of Events that is acces-

sible through both
organization’s websites.  If
your company or organization
would like to post an event or
link to the Calendar of Events,
please contact the MCVB at
641-753-6645 or
cvb@marshalltown.org.
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CPA
Roger F. 

Hackman,
CPA, P.C.

 Tax, Accounting and
  Consulting Services

 107 Palmer St.
 Marshalltown, IA 50158

(641) 752-3024
Fax (641) 752-3024
Cell (641) 485-4351

E-Mail: rghack@adiis.net

 We are a turnkey builder serving 
 Marshall County and all 

 surrounding counties. 
 We have over 150 plans to choose 

 from or bring your own.
 (641) 752-4920
 1603 Iowa Ave. W

 Marshalltown
 Stop in & See Our 

 Showroom
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TOURISM

February 2006
Event Date Location
Bingo Tuesdays Senior Citizens Center
Storytime Tues. and Fri. Public Library
Nature Story Hour Feb. 1 GrimesFarm & Conservation Center
Bridal Show Feb. 5 Marshall Town Center
Model Train Display Feb. 10-19 Marshall Town Center
Nature Story Hour Feb. 15 GrimesFarm & Conservation Center
“The Mousetrap” Play Feb. 24-26 Martha Ellen Tye Playhouse

Who’s Meeting in Marshalltown

February 2006
Meetings/Conventions/Tournaments No. Location
Marshalltown Optimist Basketball Invitational 300 Anson & Miller Gym
Iowa Chamber of Commerce Executives 50 Best Western Regency Inn
Childhood Lead Poisoning Prevention 25 MMSC
Boys H.S. State Swimming Championship 1,500 Community Y

For the time and a description of the events above, log on to the
MCVB website’s Calendar of Events…www.VisitMarshalltown.com

“Rediscovering the Lin-
coln Highway” was the
theme for the Motor Memo-
ries Club 2005 MotorIoway
1000.  Hundreds of vintage
car enthusiasts traveled
through Iowa in October
2005 making dozens of stops
on their one-week tour.  The
Tour stopped at the Iowa Vet-
erans Home for lunch on Oc-
tober 3rd.

Results of the tour survey

Marshalltown stop wins praise from tour participants
were published in the Janu-

ary 2006 edition of “Running
Lights,” the club’s official

newsletter.  Survey respon-
dents voted the Marshall-
town stop in the top three
of the “Favorite Lunch
Stop” and also in the “Top
10 – Most Outstanding
Part of Tour.”

Congratulations to the
staff and residents of the
Iowa Veterans Home!
Thanks for rolling out the red
carpet for visitors to
Marshalltown!
Todd Melfi, General Man-
ager of the Iowa Speed-
way, explains the layout of
the new facility to Tim
Bell, Denny Grabenbauer,
and Joe Cordt (MCVB
Team members). The
MCVB visited the Iowa
Speedway site on Jan. 17th

and met with Newton
CVB officials to discuss
cooperative advertising
and marketing opportuni-
ties. The Iowa Speedway
will open in August 2006.

+
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M. Gervich & Sons
Steel Service Center

NEED
 STEEL?

 Marshalltown
641-352-5227 1-800-622-8833

 •Security & Alarm Systems
 •Pagers & Two-way Radios
 •Authorized Nextel Dealer

913 Iowa Ave East
Marshalltown
(641) 752-0778
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CENTRAL BUSINESS DISTRICT

Our thanks go out to all
who participated in the suc-
cess of the 2005 Adopt-A-
Veteran program sponsored
by the Marshalltown Central
Business District.  We thank
you for your generosity in
supporting this uplifting event.

Because of your generos-
ity, 62 residents of the Iowa
Veterans Home, with little or
no family, each received 3
gifts and a festive evening
filled with music, refresh-
ments and the thrill of open-
ing their special gifts.

Acknowledgments go to
Linda, Vern & Alanna
Johnson and Arlene Selby for
sharing your musical talents;
to the Woodbury Service
Learners, under the direction
of Dana Ledbetter, who
served cookies & helped dis-
tribute the gifts; to The Em-
bers for your cookie contri-
butions; to HyVee for your

donation of roses; to the me-
dia:  KDAO AM/FM, KFJB,
KIX101.1, ENERGY 106.7,
KDAO TV, the Marshall
County Sun & the Times-
Republican; to Bill Rakers
and his staff at the IVH for
obtaining the resident gift re-
quests and your part in the
whole process; to Jenna
Goecke, Miss Central Iowa
Fair Queen for your appear-
ance and Denny Graben-
bauer who helped with the
sing-a-long.
    At the conclusion of the
party, a resident told Com-
mandant Dan Steen that
these were the first Christ-
mas gifts he had received in
12 years.
    After hearing that story,
the question has been an-
swered. Will the downtown
continue the Adopt-A-Vet-
eran program in 2006.  Ab-
solutely!

Thank you for your support

The MCBD - Main Street Office will move to the new location the first of February.
New Address:  216 East Main (Just West of the Orpheum Theater)
Phone Number (641)844-2001  Fax Number (641)844-2002
Meetings will be held at the office as indicated unless we do not have all the  furnishings.

FEBRUARY 2006
Upcoming MCBD Events & Meetings

3rd General Membership Mtg.  11:45 a.m. -1p.m.          Zeno’s
7th Keeper Awards Reception  6-8 p.m. Tallcorn Ballroom
8th Board Pres./Director Planning Mtg.  8 a.m. MCBD Office
9th Design Committee Mtg.  8 a.m. MCBD Office
10th Downtown Taskforce Mtg. w/RDG  8 a.m. Iowa Valley CE Ctr.
14th Promotions Committee Mtg.  8 a.m. Promise Center
15th Exec. Board Mtg.  8 a.m. MCBD Office

Main Street IA - Design Visit
21st Business Improvement Committee   8 a.m. MCBD Office
22nd Board Mtg.  7 a.m. MCBD Office
22nd- 24th Main Street IA - CID Mandatory Workshop  9-5 p.m.   Des Moines
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Can’t afford to invest?
Or, can’t afford not to?

If you think you can’t afford to invest, think again. The right 
combination of investments may help pave the way to a better 
lifestyle today and confidence for tomorrow.

Whether your goals include safety, tax savings or 
growth, your local, independent AIG Financial Advisor     
representative can help you to understand various investment 
alternatives and to decide which ones may be right for you.

Why not call or visit us for your complimentary, no 
obligation investment profile?

 Kileen D. Rezac, CFP
 Branch Office Manager
 25 S. Center St.
 Marshalltown, IA 50158
 641-752-2041/800-369-1588

AIG Financial Advisors, Inc.
 Member NASD and SPIC

Securities offered through AIG Financial Advisors, Inc., a registered 
broker-dealer, member NASD, SIPC. Investment advisory services offered 

through Kileen D. Rezac, RIA,  a registered investment advisor. Member FDIC

wellsfargo.com

˙© 2000 Wells Fargo Bank, N.A.

 2703 S. Center St.
 753-5555

 102 S. Center St.
 754-5600
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BUSINESS

good neighbor.  great shopping.

Marshall Town Center
Hours Change
For your shopping conve-
nience, Marshall Town Cen-
ter is now open Saturdays
until 8 pm!

Marshall Town Center/
PennySaver/KDAO
13th Annual
Bridal Show
Sun., Feb. 5, 2005

Fashion Show, featuring fash-
ions for the entire bridal party
at 3:30 pm.

For more information, please
contact Lynn at the Mall Of-
fice at 752-6200.

Sign up for our eMall club!
Get connected to your favor-
ite stores through email and
receive updates on mall
events, store specials and
sales promotions!

Visit us online at
www.marshalltowncenter.com
for your chance to win a $25
Marshall Town Center Gift
Certificate.

Model Train Show
Feb. 10 – 20

New Star Discovery
Baby Contest

Sat., Feb. 11

Treat Your Sweet!

With Valentine’s Day just
around the corner, Marshall
Town Center is your head-
quarters for the perfect gift
for your sweetheart.

Pick up the perfect piece of
jewelry from Kay Jewelers
or Riddle’s Jewelry and reg-
ister in store for your chance
to win a Dinner & a Date
package.

You’ll pick up a gift certifi-
cate for dinner at House of
Chen or Diamond Dave’s,
two movie tickets to Plaza 9
Theatres and chocolates from
Coach House Gifts.

No purchase necessary.
Must be 18 years of age or
older. Mall employees not eli-
gible. One registration per
person per day please.
Void where prohibited.

Healthy Marshalltown
Asset of the Month February- Asset # 34

Cultural Competence
Young person has knowledge of and comfort with people of

different cultural/racial/ethnic backgrounds.
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BUSINESS
Ambassador

Courtesy Calls

Also on Jan. 10 the Ambassadors met with AIG
Financial Advisors, Inc. at their location of 25 South

Center St. (formerly SunAmerica Securities)

On Jan. 10 the Ambassadors met with Marcus
Woerner, the new owner of Sub City, at their

location of  8 East Main St.

The Marshalltown
Young Professionals (MYP),
a  new organization,  provides
networking, social and profes-
sional development opportu-
nities to young professionals.
     Many employers have
encouraged their young em-
ployees to join MYP, devel-
oping their network of local
contacts, as well as getting in-
volved in the community.
     Whether they get in-
volved in the Marshalltown
Young Professionals or an-
other community group, Dan
Hassman, President of F &
M Bank reflects on the im-
portance supporting employ-
ees’ community involvement.

       Volunteering is ironic in
its nature.  What do I mean
by that?  We are asked to
give of our time and re-
sources when we volunteer.
We go into it knowing there
is a cost and the cost is usu-
ally higher than we were told.
However, seldom do we walk
away after we volunteered
not feeling that the rewards
far out weigh the cost.

Some rewards are obvi-
ous.  In the banking industry
we are expected to give to the
community. Volunteering

gives us the opportunity to
learn who the movers and
shakers in the community are
as they tend to create busi-
ness opportunities where they
go.  Each meeting, event or
assignment allows us to build
relationships with community
members which are key to
our business success.  It
gives the community an op-
portunity to get comfortable
with our people.  People like
to do business with people
they know.

Strong community volun-
teering builds strong commu-
nities that are attractive to
new business.  In a recent
opportunity to volunteer, I
hosted a young professional
for a day as he was consid-
ering a move to Marshall-
town.  As we drove through
downtown he was very im-
pressed with the appearance
and the activity level of our
downtown.  I couldn’t help
but think of the many hours
of time donated by the local
CBD Main Street group that
has been instrumental in shap-
ing the downtown.  That
young professional is moving
to town, in part because of
the community spirit he felt
while visiting.  Communities

that have a strong volunteer
base are attractive to poten-
tial residents.
     Some rewards are less
obvious, but potentially more
powerful.  If you have ever
helped a child learn addition
facts and observed the delight
of learning when learning is
hard; or been greeted at the
door by someone so grateful
for the meal you are deliver-
ing and you realize the real
priorities in life; or you have
parents of the child they
“knew” couldn’t hit a softball
tell you how excited they
were that their child got a hit
today; or you fill in the blank
- you know what I mean.  I
guess that is why when Jesus
was asked what the greatest
commandment was,  he re-
sponded to love the Lord your
God and to love our neighbor
as our self.

Yes, volunteerism is costly
to our businesses and to us
individually.  It is an invest-
ment of money and re-
sources.  It is an investment
that can yield tremendous re-
turns for our organizations
and us individually.  Where
will you make your next in-
vestment?  Our community
needs you.

F & M Bank encourages community involvement
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www.everydaychampions.org
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VERNON COMPANY
Mary Kenagy  
752-1798

Apparel Calendars Gifts
Pens & More

ADVERTISING
SPECIALTIES

MARSHALLTOWN 
TIMES-REPUBLICAN

135 W. Main
Marshalltown
753-6611

CITY

MARSHALL COUNTY 
TREASURER

Tax Department 754-6366
Motor Vehicle Department  

754-6360
www.co.marshall.ia.us
www.iowatreasures.org

CARPET
CLEANERS

SERVICEMASTER
OF MARSHALLTOWN

707 Maytag Road
Marshalltown
752-3956

BUILDING 
SUPPLIES

SPAHN & ROSE 
LUMBER CO.

110 W. Madison St.
Marshalltown
752-1541

BATH & 
KITCHEN

IOWA WHOLESALE, INC.
THE BATH & KITCHEN SHOP

14 S. Second Ave.
Marshalltown
752-4555

HELFER
AUTO SERVICE

108 W. State St.
Marshalltown
752-5225

ATTORNEY’S 
AT LAW

JOHNSON, SUDENGA, 
LATHAM, PEGLOW, O’HARE
118 East Main Street

Marshalltown
752-8800

AUTOMOTIVE

ARNOLD MOTOR 
SUPPLY

116 E. Anson St.
Marshalltown
753-5533

BLOOD
BANK

2501 S. Center
Marshalltown

641-844-0144

THE BLOOD 
CENTER OF IOWA

CHIROPRACTIC

CARMICHEAL
BACK & NECK

CARE
Dr. James (Doc) Carmicheal

17 E. Southridge Road
Marshalltown

753-5796

9TH STREET GALLERY 
& FRAME

506 S. 9th Street
Marshalltown
752-2647

CENTRAL IOWA 
ART ASSOCIATION

709 S. Center St.
Marshalltown
753-9013

ART CATERING

KATIE J’S
For All Your Catering Needs
Morning, Lunch, Afternoon,

Meeting Services•Locally Owned
By Katie & Patrick Moore.

641-753-9166
State Licensed            State Certified

APARTMENTS

GRANT PARK &
ROSEWOOD
COTTAGES

1 Bedroom Apartments
641-753-5420

www.newburymanagement.com
<http://www.newburymanagement.com>

BOULDER
PROPERTIES

641-752-7767
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FINANCIAL PLANNING

FINANCIAL PARTNERS GROUP
Jason M. Kirke, CFP ®

124 West Main
State Center,  IA

641-483-9914
800-483-9914

ENGINEERING & 
LAND SURVEYING

CLAPSADDLE-GARBER
ASSOCIATES, INC.

16 E. Main St.
Marshalltown
752-6701

INSURANCE

AMERICAN FAMILY
INSURANCE

Bill Thiede-Agent
2501 S. Center, Suite F

Marshalltown
752-6367

CHASE INSURANCE 
SERVICES

105 A. Westwood Dr.
Marshalltown
752-5733

HEALTH & 
MEDICAL

COMMUNITY
NURSING SERVICE

709 S. Center
Marshalltown
752-4611

FLORAL

RENNERS FLOWERS
201 W. Main St.
Marshalltown
752-4243

KOEHLER INSURANCE 
AGENCY

26 S. 1st Avenue
Marshalltown
753-6691

PENN MUTUAL LIFE 
INSURANCE CO.

16 East Main St., Suite 190
Marshalltown
753-4762

AMERICAN FAMILY
INSURANCE

Joan Postel-Agent
213 E. Main  19 S. Center
State Center  Marshalltown
483-3402 752-2009

INDEPENDENT
INSURANCE SERVICES

11 E. Church Street
Marshalltown
752-4618

JEWELERS

HELLBERG’S
JEWELERS

13 W. Main Street
Marshalltown
752-3675

KITCHEN
TUNE-UP

Bruce Meyer
752-5400

www.KitchenTuneUp.com 

KITCHEN
& BATH

INSURANCECONSTRUCTION

CESSFORD
READY MIX

101 Washington St.
Marshalltown
752-7121

SHERWIN-WILLIAMS
COMPANY

105 Nicholas Drive
Marshalltown
752-0229

DECORATIVE

ELECTRONIC 
RECYCLING

PHOENIX
E-WASTE SOLUTIONS

12 S. 8th Avenue 
Marshalltown
753-7200

EMBROIDERY

IN STITCHES
36 E. Main St. 
Marshalltown
752-8335
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AUGUSTINE
COMPANY

1210 Industrial Blvd.
Marshalltown
753-3875

NURSING 
HOMES

GRANDVIEW
HEIGHTS

910 E. Olive St.
Marshalltown
752-4581

SOUTHRIDGE NURSING 
& REHAB CENTER

309 W. Merle Hibbs Blvd.
Marshalltown
752-4553

MOVERS

SEVDE RELOCATION
1102 Southern Hills Dr.

Ames, IA 50010
515-232-6605
800-443-6311

SALVATION ARMY
107 W. State St.

Marshalltown
753-5236

MISCELLANEOUS

ADULT ODYSSEY
907 Iowa Avenue East

Marshalltown
752-6550

HARTWIG PLUMBING 
& HEATING INC.

405 S. 2nd Ave
Marshalltown
752-5707

PLUMBING & 
ELECTRIC

ELECTRIC SUPPLY OF 
MARSHALLTOWN
1008 S. 12th Ave.

Marshalltown
752-4672

Would you l ike to Would you l ike to 
have your Chamber have your Chamber 

Business l i s ted? Business l i s ted? 
Contact  yourContact  your

 Times-Republ ican  Times-Republ ican 
Sales Representat ive Sales Representat ive 

to have your Chamber to have your Chamber 
Business L is ted on this  Business L is ted on this  

Chamber Director y.Chamber Director y.

KFJB-KXIA
123  W. Main St.

Marshalltown
753-3361

RADIO

RESTAURANTS

SUB CITY
8 E. Main

Marshalltown
752-1375

MOVERS

SUBSTANCE ABUSE
TREATMENT

SUBSTANCE ABUSE 
TREATMENT UNIT

SATUCI
Marshalltown
752-5421

TAX SPECIALISTS

ACCU-TAX
1302 W. Main St.

Marshalltown
752-6033

MANUFACTURER 

RYERSON TULL 
COIL PROCESSING

1107 E. Main St.
Marshalltown
753-3511
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 Dan Mead
 Agent

 Heather Loney
 CSA-Agent

 Craig Shepherd
 Agent

 Denise Case
 CSA-Agent

 Mac Copenhaver
 Administration

 Ranae Fagan
 Information Systems

 Lance Horbach
 Agent

 Kathy Minkel
 Administrative Asst.

 Mark Rohde
 Agent

 Kristi Carlson
 HR-Accounting

 Loras Neuroth
 Agent

 Robin Angstman
 CSA-Agent

 Matt Roelsgard
 Processing Mgr.

 Karen Neuroth
 HR-Accounting

 Darla Rowley
 CSA-Agent

Insuring Central IowaInsuring Central Iowa
 11 East Church Street • Marshalltown, Iowa • 752-4618

 Commited To Our Customers Commited To Our Community
 Auto • Business • Life • Homeowners • Crop/Hail • Farm Property & Liability • Medical • Workers 

 Compensation
 LOCAL CLAIMS SERVICE
 www.insurecentraliowa.com

 Judy Couser
 Processor

 Paul Beals
 Agent

 Sue Gannaway
 CSA-Agent

BUSINESS
Series of Gubernatorial Forums

Marshalltown Young Professionals, Marshalltown
Jaycees and Iowa Valley Leadership are hosting a
series of forums focusing on candidates for Governor
of Iowa. If you are interested in finding out more about
the Candidates for Governor this is your opportunity.
The series of forums will be on the first and third
Friday through March from 11:30 am to 1:30 pm at
the Fisher Community Center, 709 S. Center St. Bring
your lunch and come hear more about the candidates
visions for the State of Iowa. The first forum was on
January 6 with Congressman Jim Nussle, Republi-
can. Mike Blouin, Democrat spoke on January 20.

Schedule of future forums:
February 3 – Bob Vander Plaats, Republican

February 17 – Chet Culver, Democrat
March 3 – Ed Fallon, Democrat

March 17 – Patty Judge, Democrat

Betsy Macke, Iowa Valley Leadership;
Michelle Sponheimer, Marshalltown

Jaycees; Congressman Jim Nussle; Bianca
Greazel, Marshalltown Young Profession-
als; Mike Miller, MEDIC Chairman; and

Amy Pieper, Marshalltown Area
Chamber of Commerce.

Robin Angstman, Marshalltown Jaycees;
Michael Blouin, candidate for Governor of
Iowa; Denise Case, Marshalltown Young
Professionals; and Clarissa Thompson,
Iowa Valley Leadership Class Member.


